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 Survey of United Way service providers, targeting front line staff and financial coaches 

 59 responses 
 
 
1.  What are the top 5 most significant barriers that prevent your low-to-moderate income clients 
from accessing mainstream financial products and services (such as checking accounts, 
savings accounts, credit cards, affordable loans, etc.) 
 

1. Low funds:  insufficient funds to keep in account or meet minimum balance 
2. History:  issues opening accounts due to identification, credit or banking history problems 
3. Fees:  accounts fees are too high or unpredictable 
4. Distrust:  distrust of financial institutions 
5. Convenience:  inconvenient hours or locations 

 
Less significant barriers:  

 Relevance:  mainstream products or services do not meet client needs 

 Privacy:  not using mainstream financial products provides more privacy 
 
 
2.  Rank the top 5 financial products listed below in order of most to least requested by your 
clients. 
 

1. Short-term, small-dollar loans 
2. Pre-paid card 
3. Checking account 
4. Credit card 
5. Car loan 

 
Less requested products: 

 Money transfer 

 Savings account 

 Second chance account 

 Home loan 

 Small business loan 
 
 
3.  Rank the top 5 financial products listed below in order of most to least necessary for your 
clients. 
 

1. Checking account 
2. Savings accounts 
3. Short-term, small dollar loan 
4. Car loan 
5. Home loan 

 
Less necessary products: 

 Home loan 

 Small business loan 

 Second chance accounts 

 Credit card 
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 Money transfer 

 Pre-paid card 
 
 
4. Do you currently have a relationship with a financial institution to provide the following 
products and services to your clients? 
 
 

Product Yes No 

Savings account 70.18% / 40 29.82% / 17 

Checking account 60.34% / 35 39.66% / 23 

Credit cards 42.86% / 24 57.14 / 32 

Car loans 32.14 / 18 67.86 / 38 

Home loans 32.73% / 18 67.27% / 37 

Pre-paid cards 28.07% / 16 71.93% / 41 

Money transfers 25.00% / 14 75.00% / 42 

Small business loans 19.30% / 11 80.70% / 46 

Short-term, small dollar loans 17.86% / 10 82.14% / 46 

Second chance accounts 18.18% / 10 81.82% / 45 

 
 
 
 
5.  Please indicate which topics you would be interested in learning more about for future 
gatherings (check all that apply). 
 

1. Financial coaching and counseling 
2. Home ownership assistance 
3. Financial education;  effective marketing and outreach strategies 
4. Credit and loan options 
5. Financial education:  curricula / resources 
6. Consumer Financial Protection Bureau activities (advocacy, consumer protection) 
7. Financial education:  leveraging volunteers 
8. Car loans 
9. Prepaid cards 
10. ID requirements to open accounts 
11. Mobile banking 
12. Benefits access 

 
 
 
 
 
 


